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Historic Human
Modifications to the Coastal
System

» Beachfront Development
» Jetties
* Dredging Disposal Methods
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Effect of Jetties
on Adjacent
Shorelines
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e, 1890s: 2,700 foot (800 meters) back from shore
1940s: at the shoreline
1990s: 2,000 feet (600 moters) offshore and slightly tilted
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e Dredging

Sediment Transport

o DSOS

" by Updrift Jetty

Downdrift Erosion

Figure 1.5 Effect of navigational entrancef
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Eresion Management Spectrum
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Erosion Management:
Spectrum of Tools
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Why Preserve Beaches?

e Storm protection
e Recreational use = TOURISM =JOBS!
* Environmental enhancement




N.J. sand dunes protected Shore towns from
Hurricane Sandy's wrath
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Wlth Nourlshed Protectlve Beach Without Nourlshed Protectlve Beach

Atlantic City, NJ, was up and serving Ortley Beach, NJ, was still a disaster 6
tourists 4 days after Sandy Months after Sandy




Why Preserve Beaches?

« Storm protection
e Recreational use = TOURISM =JOBS!
* Environmental enhancement

*85% of all tourism related revenue in the U.S. Is generated in
coastal states
«Beach tourists contribute $225 billion to US economy

» Exceeds economies of 150 countries =
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Why Preserve Beaches?

« Storm protection
 Recreational use = TOURISM = JOBS!

* Environmental enhancement“




WHY PRESERVE BEACHES & DUNES?
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2,293 Nationwide Projects — 1.5 billion cubic yards
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Funding
Models

“Without dedicated funding sources at all levels, your state
does not have a comprehensive beach management program.”




State Funding Models

Dedica | Source % state Annual
ted? cost share |funding

NJ

DE

LA

X

SC

yes

yes

no*

no

no

Real Estate transfer
fee

Real Estate transfer
fee

State tourist tax (1%) +
general bonds

Wetlands Trust Fund

CEPRA (sporting
goods sales tax) +
general fund

General revenue

50%

/5%

100%

100%

/5%

varies

$30 M* I
$25 M*
$2M+

$13-25 M
$5.5 M

$3 M
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JERSEY SHORE PARTNERSHIP
MeMndontbeBeacheople o ;'  ?

uccessful Funmg

o Catalyst to provide inertia
o Political vehicle
o All Coastal Counties

o Advocacy group/codlifion to sustain
momentum

o Collaboration with state resource agency
o Funding source to generate known $

o ~targets users
o Defined taxing regions
o Repeated attempts

o Educational materials focused on
economic benefits




HEALTHY BEACHES DRIVE FLORIDA'S ECONOMY

Beaches are the engine that
drives Florida’s tourism economy.
Beaches are our Number 1
tourist attraction - In 2012,
91.4 million out-of-state visitors
traveled to Florida. 38.4 million,
or 42% were beach-oriented
visitors.

The 2012 economic benefits
of beach tourism were $55.2
billion in sales added to
Florida’s economy.
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Economic Impact of Beach Tourism
Billions of Dollars
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~——Direct Expenditures ~——Total Impact

For every dollar the state appropriated for beach
projects (FY 2012/13) it received $48.60 in revenues.

In addition to the $55
billion total statewide
impact of beach
tourism, state sales tax
paid by beach tourists
in 2012 was almost
$1 billion ($972 M)
(Dr. William Stronge)

With this ROl instead of asking whether the state can

afford to spend more money on beaches, perhaps we
should be asking if we can afford not to.




Louisianao

o 1989 — Act 6 of the Louisiana Legislature
passed R.S. 46: 213-214

o + constitutional amendment approved by the I

citizens of Louisiana

o Established the Coastal Wetlands
Conservation and Restoration Trust Fund (aka
Wetlands Trust Fund)

o Source: % of the state’'s mineral revenues

o Amount: varies from $13 million -$25 million
annually

o dependent up on oil and gas price and
availability.
o *NQOTE: State dedicated fund for ALL coastal
restoration projects




Texas

o0 1999: Coastal Erosion Planning and
Response Act (CEPRA)
o Depends on legislature for biennial
appropriation I
o Source has changed 3x:
o General revenue
o Oil spill response $

o % of TX Parks and Wildlife Department’s
dedicated fund

o Sales taxes on sporting goods

o 2009: Proposed legislation failed

o Tax on imported oil for the state’s coastal
protection fund (used for oil spill response)

o Increase from 1.3 to 3.5 cents for beaches




Funding Options for the Dredging and
Maintenance of the State’s Coastal Inlets
from Fees Charged to Those Who Make
Use of the Inlets

NorTH CaAroOLINA WiLDLIFE REsources Commission &
NorTH CArROLINA DivisiON OF MARINE FISHERIES l

September 1, 2012
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Total Hotel Taxes:
Charleston County, SC

o State Sales Tax

o County Sales Tax

o County Infrastructure Tax

o County School District Tax

o State Accommodations Tax
o County A-Tax

o Municipal A-Tax

o TOTAL TAXES:

5%

1%

2 7%
1%
2%
27
2%*
13.5%




Hoftel
"Occupancy”

or
“Accommodation”

Taxes
N U.S. Cities

City Total tax rate
Houston 17
Indianapolis 17
Columbus 16.75
San Anfonio 16.75
Chicago 16.39
Los Angeles 15.5
San Francisco 15.5
Austin 15
New York 14.75
Philadelphia 14.2
San Jose 14
Phoenix 13.27
Dallas 13
Jacksonville 13

San Diego 12.5




Coastal Management Challenges

« Sediment quality  Critical Habitat
* Storm protection - Dredging Windows
benefits

* Benthic recovery
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ASBPA: 1926

Advocating for healthy coastlines
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Orereipizeition fuirefions

« Advocate for beach preservation issues &
funding to the Legislature and Congress.

» Collaborate with academics and local,
state, & federal agencies to promote
effective beach management.

'« Educate elected officials and the public
through conferences & publications.
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